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Abstract. Public opinion is occurrence, which is based on exchange of human thougts and it has been created on 
foundation of  opinion of every member of community.It occur and develops at a certain level of the development  of 
society.Even though an analysis and research of public opinion is been used in many social sciences, as in theory and 
as in practice as well. Still its significant application is found in marketing.  

Public opinion in often casess is connected with pre-election polls in regard to political marketing.Start of public 
opinion in Europe is in 18th century and some time later in USA. 
Scientific methods on which is based analysis of public opinion have riched high level of development which was 
espected as a indispensable for develop of future democratic society.  

Key words: public opinion, analysis of public opinion, social behavior, political marketing, poll, questioning, interview, 
analyisis of content   
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